We studied physical attractiveness effects and examined whether radiating beauty effects (Sigall & Landy, 1973) would be induced in Japan. In the two experiments, 201 female and 128 male subjects rated pictures of a man and a woman. The description found in the questionnaire informed the subjects that two stimulus people were associated, or unassociated.
Numerous studies focusing on physical attractiveness have been conducted (see Adams & Crossman, 1978; Bull & Rumsey, 1988; Dion, Berscheid, & Walster, 1972; Patzer, 1985) . Most studies revealed that physical attractiveness is a very important factor in judging others. Although some people display psychological resistance, failing thus to realize that a book is often judged by its cover, the results of a preceding study conducted in Japan indicated also that there is a beauty stereotype phenomenon (Onodera, 1989) . This stereotype phenomenon consists mainly in believing that "what is beautiful is good".
Thus, a beautiful woman is perceived as having socially desirable traits.
Besides the advantage for the beautiful woman herself, Sigall and Landy (1973) reported that the man associated with the beautiful woman also benefits from her. They explain that the effects of the woman's attractiveness had radiating effects on her companion. Moreover, Meiner and Sheposh (1977) showed that intelligence as well as physical attractiveness confer a benefit upon not only an endowed woman but also her associated man.
The purpose of the present study was to confirm the physical attractiveness effects and to examine the radiating effects of beauty in Japan. Procedure Subjects were told that the purpose of the present experiment was to study how people can accurately judge others on the basis of very few cues. Each subject was then, randomly given one of four questionnaires corresponding to the four conditions. Subjects were instructed to judge the target person's personality traits from the pictures. On the questionnaire, a 7-point scale was presented and eleven trait related items were printed for rating on the basis of the scale.
Dependent. Measures
Subjects evaluated both the female target and male target with regard to the eleven items.
The female target was evaluated by the following traits: (1)-beauty (2)-intelligence (3)-kindness (4)-self confidence (5)-positiveness (6)-cheerfulness (7)-sex appeal (8)-strong will (9)-femininity (10)-tenderness (11)-friendliness. For the male target, "attractiveness" and "masculinity"
were used instead of "beauty"
and "femininity". Other items were the same in rating both stimulus.
Results

A multivariate
analysis of variance (MANOVA) was performed on the eleven dependent measures for each target stimulus. The evaluation of the female target showed two significant overall main effects: effect of association, F(11, 134)= 2.08, p<.025 and effect of attractiveness, F(11, 134)=38.24, p<.001.
The overall interaction of association and attractiveness was not significant but marginal, F(11, 134)=1.70, p<.079.
Then, univariate analyses of variance were performed. Table  1 and Table 2 show the mean scores of the significant items for female target evaluation. Concerning the interaction, there is a tendency that the associated-attractive female is considered more beautiful and the associated-unattractive female as the least beautiful.
Although univariate F-tests of other items did not indicate a significance, the associated-attractive female was perceived as high in "intelligence", "kindness", "sex appeal", "femininity", 
Discussion
For the female target evaluation, the results of the previous study (Onodera. 1989) were supported.
While the attractive female was perceived to he high in the most socially desirable traits, she was perceived low in some stereotypically masculine traits ("self confidence", "positiveness" and "strong will"); whereas the unattractive female was perceived as high in all those traits.
These results confirmed the existence of a strong stereotype of beauty in Japan also. However, other findings were unexpected. There was no significant effect for the evaluation of the male target person, but there was a strong main association effect for the evaluation of the female target person. Table 1 shows that subjects perceived the associated female high in "kindness", "femininity" and "tenderness", but low in positiveness". Furthermore, there is a tendency to perceive the associated female high in "cheerfulness", "friendliness" , and low in "self confidence" (for all the items; p<.2). Thus, we may say that the associated female was stereotypically perceived as having feminine traits , but not The purpose of Experiment 2 was to confirm the stability of the findings in Experiment 1 and explore how the sex of the subjects affects the way the stimuli are perceived. In the three-way interaction of MA-NOVA, the following five items,•\"intelligence", "kindness", "positiveness", strong ‚-ill" and "tenderness" were significant in ANOVAs ("positiveness" p<.01 ; others p< .05). Table 3 shows the means of each condition. The same pattern of effects was found among intelligence", "kindness" and "tenderness". And the same pattern was found between positiveness" and "strong will". In the former group of items, high ratings in the unattractive-associated-female subject condition were prominent. Furthermore, female subjects tended to highly evaluate the attractive-unassociated female target stimulus. In the latter group of items, high ratings in the unattractiveunassociated-female subject condition are common. Thus, high ratings in the unattractive-associated condition of the female subjects seems to be an important cause of the three-way interaction. This view was supported by separate ANOVAs performed with each factor. While all the items which showed significant three-way effects revealed significant at- I. The results of MANOVA of the total cases for the male target evaluation showed that the association effect was significant (F(11, 162)=2.07, p< .025). The univariate analysis showed that " attractiveness ", " intelligence ", " sex appeal ", " masculinity " (all: p< .05) and " tenderness " (p<.001) have reliable effects. The male who was associated with a female got significantly higher ratings in those items.
General Discussion
The results of the two experiments consistently indicated that there arc no radiating effects as observed by Sigall and Landy (1973) .
Furthermore, the results of analysis in Experiment 2 indicated the significant effects of the subject's sex. These effect were not expected from either Sigall and Landy's experiment (1973) or Meiners and Sheposh's (1977) . Japanese females seem to regard the association as valuable. Thus, an unattractive female can receive a good evaluation from the same sex if she has a boyfriend. However, a Japanese male is not affected by the association factor, and the unattractive female is always perceived as lower by the Japanese male. This asymmetry between male and female can be explained in terms of sex difference, concerning orientation of romantic relationships. For example, Patzer (1985) quoting from Lehner writes that in Japanese marriages " the men are all looking for good-looking women and the women are all looking for men who can support them well ". Thus, Japanese female subjects could perceive that the associated female must have traits to achieve success regardless of her physical attractiveness. In contrast, Japanese male subjects might lay emphasis on attractiveness rather than association. Moreover, the associated male was perceived to possess desirable traits in both sexes.
These findings suggest that the association generally has a greater value in Japan than in Western countries. Marriages in Japan are often arranged by other people. This system called " OMIAI " is arranged as a formal blind date for marriageable persons. This system helps the persons who have difficulties finding a partner to marry. However, some young people put a high value on a love-marriage rather than on an arranged marriage. In a sense, the person who can find a partner by him/her self may be regarded as having desirable attributes. Thus, the emphasis of association could be explained by the fact that finding a partner by oneself is not necessarily a matter of course in Japan.
Although higher interactions were found in the female target evaluation, the main effects of attractiveness were consistent and far greater than the interactions. The attractive female was believed to be more beautiful, intelligent, kind, cheerful, sexy, feminine, tender and friendly, but less self-confident, weak-willed and passive.
That the attractive female was perceived low in some attributes corresponds to the reports by Cash and Janda (1984) . Cash and Janda note that " If a woman wants to succeed in a nian's world, she had better not look too feminine " (p. 48). It is possible that the attractive female is placed at a disadvantage in Japan when the situation demands strong-will, positiveness, or self-confidence, or other stereotypically masculine attributes.
